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AMPLIFY YOUR ASSETS
NIL IS ANOTHER ASSET
THAT CAN BE LEVERAGED
TO FURTHER YOUR… 
     - REACH
     - ENGAGEMENT 
     - AUTHENTICITY 
THROUGH CRIMSON TIDE 
SPORTS MARKETING.

CTSM OFFERS A DIVERSE
MIX OF MARKETING 
ASSETS THAT WORK 
TOGETHER TO REACH 
ALABAMA FANS 365 DAYS 
A YEAR.



BRANDS ENGAGING WITH NIL



BRANDS ENGAGING WITH NIL



WHY ENGAGE ALABAMA
STUDENT-ATHLETES?



STUDENT-ATHLETE ENGAGEMENT
HOW DOES IT WORK?

WHAT STEPS DO I TAKE?

1. REVIEW ASSET 
INTEREST AND MIX.

2. DETERMINE BUDGET.

3. WE BUILD AN NIL 
ACTIVATION PLAN FOR 
YOU.

4. FINALIZE AND EXECUTE.



IN-PERSON ENGAGEMENT
STUDENT-ATHLETES CAN ALSO MAKE AN IMPACT IN-PERSON FOR YOUR BRAND.

YOUR BRAND CAN ALSO HAVE A PROFOUND EFFECT ON OUR STUDENT-ATHLETES.

IN-PERSON ENGAGEMENTS INCLUDE, BUT ARE NOT LIMITED TO:

1. MEET & GREETS   2.  PRODUCTION SHOOTS

3. APPEARANCES   4.  CLIENT ENGAGEMENT

5. HOSPITALITY   6.  EMPLOYEE ENGAGEMENT

7. NETWORKING EVENTS  8.  LEAD GENERATION

9.  COMMUNITY ENGAGEMENT  10. ENDLESS OPPORTUNITIES…



STUDENT ATHLETE + IP



DIGITAL INFLUENCE
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DIGITAL INFLUENCE



WHO’S TAKING ADVANTAGE?



SOCIAL MEDIA GROWTH

MARK SEARS

222%

TERRION ARNOLD

181%

JALEN MILROE

157%

87%
GRANT NELSON







SOCIAL MEDIA GROWTH

KAYLA BEAVER

108%

LAUREN JOHNSON

72%

JOCELYN BRISKI

102%

40%
MARLIE GILES









SHOE STATION APPEARANCE



ADPH PRODUCTION SHOOT



IHOP PRODUCTION SHOOT



GUTHRIE’S PRODUCTION SHOOT



ADPH AUTOGRAPH TENT



HEY COACH APPEARANCES





SOCIAL MEDIA POSTS



THE PANTS STORE CASE STUDY
THE PANTS STORE

LUISA BLANCO – GYM SA

14.6K FOLLOWERS ON IG

POSTED VIDEOS ON:
      1. HER IG
      2. CTSN
      3. PANTS STORE

TOTAL IMPRESSIONS:

44,748



HELLMANN’S CASE STUDY
HELLMANN’S AWARD

TERRION ARNOLD – FB SA

70.2K FOLLOWERS ON IG

POSTED VIDEOS ON:
      1. HIS IG BOOSTED

TOTAL LIKES – 21,004
COMMENTS – 260
TOTAL ENGAGEMENT – 31.2%
      

TOTAL IMPRESSIONS:

10.6M



ALLSTATE CASE STUDY
ALLSTATE CROSSBAR CLASSIC

MARK SEARS: 11,500 FOLLOWERS
292,000 VIEWS

LUISA BLANCO: 17,100 FOLLOWERS
382,700 VIEWS

RILEY WHITE: 626,400 FOLLOWERS
368,100 VIEWS

AMARI BROWN: 26,221 FOLLOWERS
300,000 VIEWS

JENNA JOHNSON: 50,954 
FOLLOWERS

433,937 VIEWS



HELP US HELP YOU
WHAT WE OFFER:  NIL SIMPLIFIED FOR OUR PARTNERS.

1. FULL-SERVICE NIL MANAGEMENT AND FULFILLMENT.

2. CREATE COMPREHENSIVE MARKETING AND DISTRIBUTION PLAN FOR PARTNERS.

3. ASSIST WITH STUDENT-ATHLETE SELECTION BASED ON OBJECTIVES MUTUALLY 
AGREED UPON WITH PARTNER.

4. MANAGE COMMUNICATION AND ACTIVATION OF ASSETS WITH STUDENT-
ATHLETES.

5. SCHEDULE ALL ACTIVATIONS, PROPS NEEDED, AND CLEAR STUDENT-ATHLETE 
AVAILABILITY.

6. EXECUTE NIL OPPORTUNITY ON BEHALF OF PARTNER.
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