


KEY POINTS

• If the Travel South USA Region 
was a state – we would be the 5th
most visited state in the US

• 85% of our international visitors 
come from the TOP 15 origin 
markets  



In today's globalized economy, businesses of all sizes are faced with the 
challenge of balancing global ambitions with local realities. On the one hand, 
businesses need to think globally in order to stay competitive and take 
advantage of new markets and opportunities. On the other hand, businesses 
also need to act locally in order to connect with customers, adapt to local 
cultures and regulations, and build strong relationships with local 
stakeholders. The solution to this challenge is the philosophy of "think global, 
act local", which has become a key to success in today's business 
environment.
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Likely to Visit Travel South in the Next Five Years 
India 82.9%

China 70.9%
France 66.9%

Brazil 60.8%
Mexico 56.8%

Colombia 55.8%
Italy 53.9%

United Kingdom 53.8%
Australia 53.3%
Germany 52.3%

Canada 49.5%
Spain 47.0%

Argentina 46.8%
Netherlands 45.9%
South Korea 39.5%

Japan 38.4%



ACCELERATE - CREATE - 
EXECUTE - FOCUS -

PRIORITIZE















Making Alabama Bookable: 
Tourism Exchange USA



Mission

Increase the availability, diversity, and reach 
of US-based travel products globally by 
expanding access to online booking and 
distribution tools.

GO TO A BREAKOUT!



Alabama's Challenge & Opportunity



An Appetite for Adventure and Authenticity



Travel Buying Continues to Shift Online

Source: Statista 2023

� Almost 2/3 of the revenue in the global travel 
and tourism market came from online sales 
channels pre-pandemic.

� In 2025, booking through online sales 
channels is predicted to account for close to 
80% of the revenue in the travel and tourism 
market worldwide.



The Challenge & Opportunity

50%
Only about 50% of tours and 
activities around the world are 
available online.

“There is still much work to be done in order for travel brands 
to fully deliver on the emotionally meaningful experiences 
craved by consumers – a desire that often clashes with the 
commercial objectives of major travel companies.”

Skift – The Last Outpost of Travel 2023



TXUSA Bridges the Gap Between 
Travel Distribution and Consumer Interest

What international 
travel buyers 
and global  
consumers want

What US businesses have

The inability to make 
product easily bookable

● Travel Trade contracting and 
product development is focused on 
gateways rather than smaller markets 
that interest many travelers 

● The Exchange is an additive solution 
with a goal to increase travel 
product availability across the USA

● The Exchange will increase access 
to suppliers in secondary markets 
and rural areas in partnership with 
state tourism offices and local DMOs



What is Tourism Exchange USA



▸ The Exchange is an open digital marketplace
that connects live inventory and rates between 
suppliers and distributors around the world. 

▸ The Exchange helps source new product for 
globally recognized booking sites, including 
Booking.com, Expedia, TripAdvisor and Google. 

▸ The Exchange provides support and resources 
for DMOs and for businesses who are 
interested in converting from offline to online or 
expanding product distribution.

WHAT IS 
TOURISM 
EXCHANGE?



Connect Your 
Inventory2

TXLoad

Expanding Distribution (AKA Sales)

Connecting Alabama's 
small businesses to the 
largest global consumer 

platforms to increase visibility 
and drive bookings



Connect Your 
Inventory2

Expanding Distribution (AKA Sales)

TXLoad

Those who do not have a 
booking system, or who 
use a system that isn’t 
currently connected, 
can add product and 

inventory via the 
TXLoad.

An easy, one-stop shop for 
agents and operators looking 

for bookable inventory and 
products in Alabama

National Travel Trade Portal



Tourism 
Exchange USA:
Creating Value 
for Local DMOs

How Do DMOs Benefit

1. Improve Destination Awareness & Interest
o Every market has great experiences that 

aren’t easy to book
o Grow your curb appeal on major travel 

platforms by showcasing more experiences
o Show up at international trade shows with 

more product

2. Gain Insights & Generate Revenue
o Access transaction data for suppliers
o Keep more revenue at the local level
o Generate new revenue streams from website 

and/or Visitor Information Centers



What's Happening in Alabama?



Local DMO 
Engagement 

Programs 

Visit Mobile

Objective: Improve global visibility of Mobile's signature products by 
getting offline suppliers online, including small museums, Civil Rights 
tours and more.

Current Status: Roughly 60 initial businesss identified. Working 
with Visit Mobile staff to refine target list and coordinate introductions 
and business training opportunities.

Future Plans: Integrate bookable product into Visit 
Mobile's destination website.



Bandwango 
Alabama 

Pass 
Integration

Bandwango + TXUSA

● Connection currently in testing!

● Bandwango ALL IN ONE pass 
will be available to tour operators 
and global distributors

● Live by end of September

● Offered to operators starting at 
Brand USA Travel Week in 
October

● Local DMOs interested 
in integrating TXUSA 
into their website can also sell 
passes starting in 2025



Tourism 
Exchange USA:
Working 
Together to 
Drive Impact

The Power of Partnership

Brand USA

Travel South

Alabama

Local DMO

Tourism 
Business



Get Started at TourismExchangeUSA.com



THANK YOU


